
 
 
 
 
 
Date: 9/18/22 
 
To: All Newspaper Sales Reps 
From: Kelli Richey, NorthSCAN & 2x2 Coordinator 
Re: “NorthSCAN & 2x2 Bonus Plan” 
I hope you are mentioning NorthSCAN & 2x2 ads as an upsell on a regular basis already, but in 
case you are not, it’s time to start since we are now paying bonuses for new ads sold!  
 
The North Dakota Newspaper Association is proud to announce the 21st ANNUAL 
“NorthSCAN & 2x2 Bonus Plan”- and we are ready to pay you for your sales efforts 
STARTING IMMEDIATELY! The more you sell, the more chances you have at winning the 
$100 CASH PRIZE DRAWING to be given away at the end of the contest, PLUS an 
additional $50 if you can beat the standing record for “most ads sold” - 105 ads! No one has 
beat this yet— so it’s up to one of you to SET THE NEW RECORD!  
 

Your packet includes: 
 

• 1- “NorthSCAN & 2x2 Bonus Plan” Details/Rules Flyer 
• 1- “NorthSCAN & 2x2 Bonus Plan” Entry Form 

(Use this as your original! You can make copies of this entry form for extras.) 
• 1- Sample of NorthSCAN & 2x2 House Ads available for download 

(Your newspaper can run these to help you promote NorthSCAN & 2x2’s! You can also find 
these ads in a PDF format on our website at: www.ndna.com/members, log in, then go to  
“Downloads” on the left navigation, next click either “NorthSCAN Classifieds” or “2x2 
Ads” and finally scroll to “Promo PDF ads.”) 

• 1- NorthSCAN Brochure 
• 1- 2x2 Brochure 

 
Everything you need to get started is included in this packet. Please read through everything to 
familiarize yourself with the “NorthSCAN & 2x2 Bonus Plan” details and rules. Feel free to 
contact me if you have any questions, and I’d be glad to assist you with selling the NorthSCAN 
and/or 2x2 programs!  
 
Can’t wait to see who will beat the record this year! 
 
 
Best Regards, 
 
 
 
Kelli Richey 
NorthSCAN & 2x2 Coordinator 
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It’s FINALLY back on!

INCREASE YOUR CHANCES-
Sell more ads, make more $$$!

(includes all new NorthSCAN & 2x2 ads!)



The NorthSCAN & 2x2 Bonus Plan Details!The NorthSCAN & 2x2 Bonus Plan Details!
  We are proud to announce the 21st annual NorthSCAN and 2x2 Bonus Plan!

  We will pay bonuses for any new NorthSCAN or 2x2 ad sold!* (*See rules below. And YES, 2x2
network ads are now eligible for the Bonus Plan as well!)

  The Bonus Plan starts with ads for the week of 9/18/22 and will end 11/29/22 (for week of 12/4/22).

  Your name will be entered in the drawing for a $100 cash prize every time you place a new
NorthSCAN or 2x2 ad!

  PLUS, if you can beat the current record of 105 ads sold, you will receive an additional $50 and 
 5 extra chances at the $100 prize! This record has never been beat-- can YOU set the new record?

  Need ideas? Since NorthSCAN run in the Classified section, try: Help Wanted (Teachers, Drivers, 
Electricians, Laborers, Harvest Workers, Oil Industry Workers), Real Estate, Mineral Rights, Steel 
Buildings, Storage, Man Camps & Housing, Business Opportunities, Farm Equipment, Automotive. 
The 2x2 network ads do not run in the classified section, so ads highlighting Community Events  
and Celebrations or “business image” ads work very well on the 2x2 network!

And don’t forget, your newspaper still gets to keep HALF every time you sell a NorthSCAN or 2x2 ad!

BONUS PLAN RULES
 Sell a NorthSCAN or 2x2 ad. Send it to NDNA byy deadline with your entry formy y .

 • Deadlines to run the following week: 2x2 network-- 5 p.m. Monday. NorthSCAN-- noon Tuesday.
 • You may send by email, fax, mail, or online (NorthSCAN ads may be submitted through our online 
    form at www.ndna.com/bonusplan; 2x2’s must be emailed with placement details.).
 • Please make sure to include a completed Bonus Plan “Entry Form” with your new ad placementy p .  
  This is the onlyy way for us to track who gets a bonus! If the form isn’t completed and sent 
  with the ad, a bonus will not be paid! A Bonus Plan “Entry Form” is included with this information.  
  Please make copies of the included entry form, or visit www.ndna.com/bonusplan for a printable 
  entry form, or you may submit NorthSCAN ads through the online form at this webpage (now with 
  PayPal/Credit Card option!).

 The ad must be a new ad submitted by a member newspaper salespersony p p p . 
 • A new ad is one that has not run within the previous 8 weeks. 
 • Ad changes do not qualify as a new ad. 
 • Salesperson must work at a member newspaper. 

 Bonus Allocations.
 • For each new ad sold, the salesperson will receive $$25 for the first insertion,, and $$10 for each  
  subsequentq insertion- with the same order.rr
 • NDNA must receive payment for ads from newspapers before bonus money will be paid to salesperson.

   NOTE: Bonuses will no longer be paid on ads over 30 days past due!!! 
 • Bonuses will be paid monthly. Checks will be mailed between the 15th and 20th of each month,   
  starting in October. 
 • The $50 “record beater” bonus and $100 cash prize will be paid before Christmas.

Start SELLING and let the money ROLL!Start SELLING and let the money ROLL!
Please contact me with any questions:

Kelli Richey, NorthSCAN/2x2 Coordinator

1435 Interstate Loop, Bismarck ND 58503

Phone: (701) 595-7315  •  Fax: (800) 223-8185

Email: kellir@ndna.com  •  Website: www.ndna.com



The NorthSCAN & 2x2 Bonus Plan
ENTRY FORM

(Please make lots of extra copies of this entry form for all the ads you will sell!)

This form must be completed and submitted each time 

you sell a new NorthSCAN or 2x2 ad to receive your bonus 

and to be entered in the $100 cash prize drawing.

Start SELLING and let the money ROLL!Start SELLING and let the money ROLL!
Please contact me with any questions:

Kelli Richey, NorthSCAN/2x2 Coordinator

1435 Interstate Loop, Bismarck ND 58503

Phone: (701) 595-7315  •  Fax: (800) 223-8185

Email: kellir@ndna.com  •  Website: www.ndna.com

Please complete this portion to be entered in the $100 Cash Prize Drawing!

Salesperson’s Name: ______________________________  Daytime Phone #: ____________________

Newspaper: __________________________________________________________________________

     Newspaper: ______________________________________Check one:    NorthSCAN         2x2   

Salesperson’s Name: _______________________________________________________________

Address where bonus should be mailed:

_________________________________________________________________________________

_________________________________________________________________________________

Salesperson’s Daytime Phone Number: _______________________________________________

Advertiser’s Name: _________________________________  Run Date(s): ____________________

Ad Keyline: _______________________________________________________________________
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Run an ad this size in 
ALL NORTH DAKOTA NEWSPAPERS 

for only $700!
(Regions also available.)

Contact this paper for details.

Not too big, not too small! Not too big, not too small! 
With the 2x2 Network, you can get ‘em all!With the 2x2 Network, you can get ‘em all!  aaaaaa

Here are 

SAMPLE HOUSE ADS
you may use!

The are available for download at 

www.ndna.com/members.

GET AN AD THIS SIZE
for your community event, summer happenings, 

special celebration, or any other need!

This ad runs in all multi-day & weekly N.D. newspapers 

Contact the N.D. Newspaper Association: 701-223-6397

GET AN AD THIS SIZED THIS SG N AD THIS SIZEET A DG AAGET AN AD THIS SIZE
for your commmunity event, 
Christmas paggeant, 
special celebraation,
or any other neeed!

This ad runs in aall multi-day & weekly N.D. newspapersThis ad runs in all multi-day & weekly N.D. newspapers 

gions available.)for $700 or lesss! (full state and regi .full state and regions availab00 full a e and re ions availablf r 7 r l ee eg o eo 00 o sss so oo$ v ae ate and regions availabless oor $700 o e and regions available00 or le state and regions availabss e and regions availablee ! a e an re ons ava ae e ee br rr (ff )i iifor $700 or less! (full state and regions available.)

Contact the NN.D. Newspaper Association: 701-223-6397Contact the N.D. Newspaper Association: 701-223-6397

This could be YOUR AD!This could be YOUR AD!
This space could include your logo, picture, name, and 

contact info, plus details about your services and products. 
An ad this size runs in all multi-day & weekly N.D. newspapersAn ad this size runs in all multi-day & weekly N.D. newspapers

for $700 or less! (full state and regions also available.)for $700 or less! (full state and regions also available.)

Contact the 
N.D. Newspaper Assoc.
or your local paper about
the 2x2 network:
701-223-6397

Your name
and contact info



1435 Interstate Loop, Bismarck, ND 58503-0567
Toll FREE: (866) 685-8889• www.ndna.com

Reach all of North Dakota for only $160!
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